1,600 up to 20,000 square feet available

- 145,277 SF Shopping Center

- Excellent visibility

- Co-tenants include TJ Maxx, Office Depot, Foodland, Dollar Tree,
Shoe Carnival and Catherine’s

Area retailers
Lowe’s, Publix, Petco, Lidl, Walgreens, Belk, Bed Bath & Beyond

@I

Beltline Plaza Shopping
Center

1682 Beltline Rd. SW
Decatur, AL 35601

Buff Teague
+12513411611
buff.teague@am.jll.com

Leigh Dale Younce
+1 251301 7249
leighdale.younce@am.jll.com

jllretail.com



Beltline Plaza

Site Plan
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Demographics 1-mile 3-mile 5-mile
Estimated Population 8,398 42,985 60,245
Estimated Households 3,696 17,134 23,923
Average Household Income $52,188 §57,440 §59,977
Median Age 38.1 375 385
Daytime Business Employees 5,029 23,997 36,915

Source: Esri, 2017

Plense Contact:

Buff Teague
+12513411611
buffteague@am.jll.com

DISCLAIMER

Leigh Dale Younce
+1251301 7249
leighdale.younce@am.jll.com

JLL

©2017 Jones Lang LaSalle IP, Inc. All rights reserved. All information contained herein is from sources deemed reliable; however, no representation or warranty is made to the accuracy thereof. 4/3/2017



Decatur, AL
Beltline Plaza
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Data contained herein was compiled from sources deemed

to be reliable. Jones Lang LaSalle provides this data without
waranty and claims no responsibility for errors andfor omissions.
Performance and/or pricing data is provided as example only.




Decatur, AL
Retail Trade Area
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Jones Lang LaSalle - www.JLLRetail.com

The information contained herein was obtained from sources deemed to be refiable. However, Jones Lang LaSalle makes no guarantees, warranties, or representations as fo the completeness or accuracy thereof.




